Water of Life Affiliate Account Social Media Best Practices

Thank you for your passion and desire to reach people on behalf of the ministries of Water of Life Community Church. We love collaborating with our ministries on social media. We are a small team here on staff so the more hands the better. 

Water of Life ministry social media accounts are a representation of the entire organization and as such require approval through the Communications Department prior to account creation and initial content posting. 

Please provide your contact info to discuss the functionality and use of this Instagram/Facebook accounts or contact Lara Sperry - Communications Manager at Water of Life Community Church at 909-463-0103 x4192. Thank you.

Best Practice Quick Reference Guide

·  In push notifications or general posts, the name of the ministry should be spelled out completely. Ex: (FPU should be Financial Peace University)
·  No more than 48 hours without anything posted on the Feed/Story (for main WOLCC accounts only)
· Only repost tagged posts if relevant. Do not feel obligated to reshare. 
· Paid ads are not permitted without review and approval from WOL Communications Department. 
· Do not post a promotion or event before the main WOLCC account does. 
· 	 ‘Collaboration’ style posts are encouraged so the same video/photo isn’t posted multiple times, and engagement on one single post is more productive. Request to collaborate with WOLCC account when posting but note, a repost is not guaranteed. 
· Instagram feed posts need to be sized as 1024 x 1024, for a cohesive look and professional presentation. 
· Videos/Reels are the exception, use correct size graphics for the platform you are posting on (i.e. square for feed posts, 1080 x 1920 for story posts)
· In general, for Facebook and Instagram, use correct size graphics for the platform you are posting on (i.e. square for feed posts, 1080 x 1920 for story posts)
· Do not post pixelated/blurry/very low-quality photos.
· 	Do not post external links on Instagram feed captions. They aren’t clickable so it just makes the caption look crowded. 
· If a link is the best option for next steps in the feed post caption, only general websites are accepted on feeds ex: wateroflifecc.org/women) 
· External links do work in the Instagram story posts. 
· Linked posts need to point to wateroflifecc.org or any other Water of Life platform such as Spotify, YouTube, www.wateroflifecc.live, etc. or event links created by Water of Life. 
· Life giving, inspirational and/or informational posts encouraged
ESTABLISHING NEW ACCOUNTS 
When naming a new account there are some standard variations we use depending on the availability. Some variation examples would be (insert ministry name where you see “men”

· wol.men
· wol_men
· wol_mens_ministry  
· wolmm
· men_wol
· men.wol


Provide the following:
· Username and password of the account. 
· Contact information for the main account facilitator.
· Select to collaborate with WOL main account for maximizing sharing potential. 
· Answers to the following questions: 
1. Who is your audience? 
2. What is the content of your posts? 
3. How often do you plan to post?
 
Quick General Guidelines 

· Use correct size graphics for the platform you are posting on (i.e. square for feed posts, 1080 x 1920 for story posts)
· Linked posts need to point to wateroflifecc.org or any other Water of Life platform such as Spotify, YouTube, wateroflifecc.live, etc or event links created by Water of Life. 
· Life giving, inspirational and/or informational posts encouraged
 
Hope this helps but please feel free to reach out to me or (our Social Media Specialist) with any questions.

